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The Importance of Premium Data Services… 
and the Challenges of Achieving ROI

Data is the lifeblood of most organizations. Without data and the insight that can 
be extracted from it, how would businesses understand their customers, mitigate 
risk, deliver a first-class customer experience, and much more?

The short answer is that those businesses would be 
struggling. Data is so imperative to modern business 
that analyst firm Forrester has written about the 
need for firms to become insights-driven businesses. 
It is critical for organizations to understand the 
importance of utilizing data and analytics in order 
to apply insights to major decisions and customer 
engagements whenever it is possible to do.

Placing data and insight at the core of what 
a business does gives enormous competitive 
advantage, so much so that Forrester identified 
such organizations as ‘predators’. This is because 
they are intent on taking much of the business and 
profits from more traditional businesses and are 
starting to do exactly that.

Such is the differentiation that smart use of data 
can bring, that many organizations also make use 
of premium data services. There are many different 
types of premium data service, which we will 
discuss in more depth later in this whitepaper, but 
essentially a premium data service is a paid-for 
service that provides an organization with different 
data sets that provide information catering to 
business needs.

It is especially common in Financial Services 
(FS), with around 40,000 banks and other FS 
providers all over the world using Refinitiv’s real-
time data into financial markets and others using 
Bloomberg or FactSet for the same purpose. Many 
organizations subscribe to more than one data 
provider simultaneously. But it’s not just FS, and 
industries such as manufacturing and telecoms 
also make extensive use of premium data services. 
These sources include market research firms such 
as Statista and eMarketer, which produce more 
general market reports and insight, as well as analyst 
firms including Garter, Forrester and IDC, which also 
produce paid-for market reports and analyses.

Different organizations and different industries all 
have their favoured premium data services but they 
all have one thing in common – they come at a 
cost. Some firms sell reports individually, with prices 
ranging from $500 to $50,000, whereas others 
offer annual subscriptions to a number of reports 
produced. Others operate via monthly subscriptions, 
where again prices vary, but can run up to $30,000 
per month.

http://squirro.com
https://go.forrester.com/
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Given such levels of investment, firms understand-
ably want to get the very best value from their 
premium data, but this in itself is a challenge. 
Much of the data from such sources is unstructured 
making it almost impossible for most CRM systems 
to manage it effectively. Also, to get real value from 
premium data it needs to be commingled with 
an organization’s own proprietary data. Context is 
everything and viewing premium data in silo offers 
significantly less value that looking at it alongside all 
of an organization’s data – this provides the whole 
picture and can generate truly powerful insight into 
customers and markets. 

Squirro relies on Augmented Intelligence to bring 
story and narrative to the data and the numbers 
provided by premium data services; providing 
structure to unstructured data and enabling firms to 
see the bigger picture. Our technology is a powerful 
way of maximizing the ROI from premium data. 
This whitepaper focuses on some of the different 
premium data services available and explores how 
organizations can get the most from them. 

Squirro relies on Augmented Intelligence to 
bring story and narrative to the data and the 
numbers provided by premium data services; 
providing structure to unstructured data and 
enabling firms to see the bigger picture

http://squirro.com
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What Premium Data Services are Available?

There are thousands of different premium data services available, depending 
on an organization’s objectives, location, and sector. We won’t be focusing on 
every single one of those but want to provide a flavour of what the most popular 
options are and also look at some of the more niche providers.

Many of these premium data services offer huge 
value to their users but they also have limitations, 
which make it hard for organizations to get the 
most value from them. Some of the major players 
include:

Refinitiv
Formerly known as Thomson Reuters, this is one 
of the most widely used premium data services in 
FS. It provides extensive financial data, from M&A 
activity to the latest deals and news. Much of this is 
real-time data and is used by financial firms to trade 
smarter and faster, overcome regulatory challenges, 
and scale intelligently.

It delivers this data via a number of tools and 
interfaces but much of this, particularly the content 
from news reports, is unstructured. This makes it 
very hard to integrate Refinitiv data with the rest of 
the data held by that FS firm.

Bloomberg
This is another FS premium data service, very 
established in the market and based on Bloomberg’s 
industry-leading FS news services. It delivers data, 
news and analytics to FS firms, using its Data License 
platform to do so, supplying datasets, including 
reference, pricing, regulatory, and alternative 
data. It does supply APIs to enable integration of 
Bloomberg datasets into client environments, but 
like other premium data services does include a lot 
of unstructured data.

FactSet
While perhaps lacking the broader awareness 
enjoyed by Refinitiv and Bloomberg, FactSet is 
another established and widely-used FS data 
provider. It works primarily with the investment 
community, providing investment professionals 
around the world with instant access to financial 
data and analytics that they use to make important 
decisions.

This company and market data is delivered to clients 
via a number of methods, including comprehensive
data feeds, a mobile and desktop platform, digital 
portals and APIs. It can link and aggregate various 
content sources, but it is still a challenge to co-
mmingle FactSet data with a company’s own.

Beyond these three principal premium data 
services, there are several others that should also 
be addressed here. Each has their own merits and 
benefits, but equally all have flaws when it comes to 
integrating their data sets.

451 Research
This research and advisory firms provides report-
based insight to the IT sector and finance 
professionals. Its reports focus on a specific area 
of technology or business in detail, but reports 
are unstructured so very hard to commingle with 
proprietary data.

http://squirro.com
https://www.refinitiv.com/en
https://www.bloomberg.com/professional/
https://www.factset.com/
http://451research.com/
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PitchBook 
This global financial data firm provides its clients 
with comprehensive data on the private and public 
markets, focusing particularly on global venture 
capital and private equity by combing the web 
for news, regulatory findings, and more. It uses 
machine learning to filter out irrelevant data and 
can deliver to clients via their own CRM (if they pay 
an additional fee).

CapIQ
This is the platform provided by S&P Global, 
collecting and analyzing financial and sector 
specific data. As with other premium data services, 
the most insightful data it holds is unstructured.

Dow Jones NewsPlus
This is a news-streaming dashboard that takes 
content from some of the world’s most highly-
regarded publications, such as Dow Jones itself  
and The Wall Street Journal. It is very customizable, 
but the dashboard sits outside an organization’s 
own CRM.

Market Research Firms
Other premium data services that are widely used 
include market research firms. Three of the biggest 
are IBISWorld, Statista and eMarketer. All operate 
with a broadly similar business model – compiling 
cross-industry data into a series of market reports. 
IBISWorld offers APIs to integrate with a user’s own 
systems, whereas others offer downloadable data 
which can then be uploaded to your systems.

Analyst Organizations
The final category of premium data service to focus 
on in this whitepaper is that of industry analyst 
firms. There are hundreds of these around the 
world, but the three biggest are Gartner, Forrester 
and IDC. They cover (mostly but not exclusively) the 
technology sector, producing reports, whitepapers 
and more to their clients. They can be very influential 
with regard to the technology buying decision-
making, but their reports are not straightforward to 
integrate within a CRM system. 

6

http://squirro.com
https://pitchbook.com/
https://www.spglobal.com/en/
https://www.dowjones.com/products/newswires/newsplus/
http://ibisworld.com/
http://statista.com/
http://emarketer.com/
https://www.gartner.com/en
https://go.forrester.com/
https://www.idc.com/


7Maximizing the ROI from your Premium Data Investment | www.squirro.com

Who are the Main Users of Premium Data Services?

It’s true that premium data services are used a lot in FS, but other industries 
also make extensive use of them. Most sectors will even have their own bespoke 
premium data services that cater solely to that market or even sub-sections within 
that - grocery data within the overall retail sector, for example.

The companies use this data because they 
understand its ability to inform their decision-
making. It should be at the heart of every major 
decision that is taken, both at a strategic level and 
also on a more day-to-day and tactical level.

CEOs and other board members should have  
access to the data they need to do their jobs, 
whether they do so directly or via their direct  
teams that provide feedback to them. Data can 
influence whether to launch a certain product at  
a particular time, whether to pursue an acquisition, 
if a company should expand to another sector or 
territory, and all manner of other decisions.

But premium data services are also used by other 
employees in an organization. Account-handlers 
need to know what their clients are doing and 
what is happening in those markets. Equipping 
themselves with this knowledge and insight means 
that upselling and cross-selling is more strategic 
and informed, lead generation is much more 
effective, and it also helps them to deliver a first-
class customer experience overall.

Data can influence whether to launch a 
certain product at a particular time, whether 
to pursue an acquisition, if a company should 
expand to another sector or territory, and all 
manner of other decisions

http://squirro.com
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The Benefits of Squirro and Augmented Intelligence

The array of options with regard to premium data services is almost overwhelming. 
There are some that are based on news, others that aggregate data, others that 
compile their own data, and a large array of other variants. 

While some have APIs or elements of automation 
that allow a user to integrate and contextualize this 
premium data with their own proprietary data, this 
is not the norm. Most premium data providers either 
make their data accessible through terminals or 
through feeds, without any context to your business 
and interests. This means that despite the premium 
data potentially being very insightful and valuable, 
that value is not being fully realized because when 
the data is unstructured data like many news and 
reports are, it cannot be commingled effectively.

This is where Squirro brings incredible value to any 
organization that subscribes to a premium data 
service. Using its industry-leading Augmented 
Intelligence solutions, Squirro adds structure 
to unstructured data, meaning that it is now 
straightforward for premium data to be incorporated 
into an organization’s CRM or Core Banking System. 
It can then be analyzed alongside other data held 
by the business, filtering out digital noise and 
information that is not in context of that business. 
Decisions are much more informed this way and 
the full insight of premium data is realized.

This insight is presented to the user in a fully 
customizable client cockpit or through actionable 
recommendations that lead to an improved 
client engagement rate as well as increased lead 
generation. Instead of accessing premium data via a 
terminal or inbox, it can be incorporated directly into 
the client cockpit meaning that users can quickly 
and easily benefit from the full contextual insight. 
It appears alongside all the other data sources, 
unlocking the value of premium data and delivering 
greater ROI on premium data for the organization 
overall. It makes premium data searchable too, 
saving users valuable time when looking for data.  

Ultimately though, using Squirro with your premium 
data services allows an organization to provide a 
better and richer customer experience. Users have 
a deeper understanding of their clients and with 
Squirro also providing intelligent recommendations 
as to when or with what to approach a client. This 
means users can stay on top of their clients much 
more effectively, improving customer experience, 
and the bottom line.

http://squirro.com
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Conclusion 

Organizations invest an incredible amount of money on premium data services. 
Many firms will use multiple services, yet it’s true that a good number of these are 
not seeing the required value or ROI from their spend. Data needs context to be 
truly insightful and effective and viewing premium data in silo is simply not the 
best way of maximizing the value it holds.

Premium data needs to be viewed and managed alongside an organization’s own data and that’s 
where Squirro and its Augmented Intelligence solutions really deliver. Because Squirro adds structure to 
unstructured data and commingles premium data with every other piece of data an organization holds, 
that organization gets the complete picture. With that, it can make much more informed decisions that can 
benefit the business in any number of ways, from the strategic vision to more day-to-day decisions.

Squirro really unlocks the true insight and value within premium data sources and allows an organization 
to get significantly more ROI from their premium data spend. If your organization utilizes premium data 
services and would like to get more return on it, then please get in touch with one of the team. 

For more details on how Squirro can help your organization integrate premium data services with your own 
proprietary data, then please get in touch. 

www.squirro.comcontact@squirro.com

http://squirro.com
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